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Synopsis

Why is BASIC MARKETING RESEARCH the best-selling marketing textbook? It is a best seller
because it's written from a student’s perspective. Authors Brown, Suter, and Churchill know that for
a marketing textbook to be effective, students have to be able to understand it. And they’ve
achieved that time and again. This edition is packed with the features that made it a best-seller in
the first place, from study tools to updated content to an easy-to-read writing style. Plus, in this
volume you'’ll learn more about how experts gather data and how to use it yourself to turn greater

profits. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
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Tom J. Brown is Noble Foundation Chair in Marketing Strategy and Professor of Marketing in the
Spears School of Business at Oklahoma State University. In addition, he serves as Director of the
Center for Customer Interface Excellence in the Spears School. He received his Ph.D. from the
University of Wisconsin-Madison. Dr. Brown teaches marketing research and has supervised
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organizations to Fortune 500 companies. Dr. Brown is a past recipient of the Sheth Foundation Best
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among many others. He also served on two editorial review boards of academic journals and is a
frequent reviewer for other journals and conferences. Dr. Suter is currently the first holder of the
David and Leslie Lawson Chair at Tulsa and is the former Daniel White Jordan Chair at Oklahoma
State. He has received numerous awards for both research and teaching activities including the
University of Arkansas Award for Excellence in Teaching, the Sherwin-Williams Distinguished
Teaching Competition Award given by the Society for Marketing Advances, and the Kenneth D. and
Leitner Greiner Outstanding Teaching, Regents Distinguished Teaching, and President’s
Outstanding Faculty Awards all at Oklahoma State University. Dr. Suter is frequently asked to speak
to doctoral students and other academic groups about teaching excellence.A recognized leader in
the field of marketing research, Gilbert A. Churchill, Jr., joined the University of Wisconsin faculty
after receiving his D.B.A. from Indiana University in 1966. Dr. Churchill was named Distinguished
Marketing Educator by the American Marketing Association in 1986, the second individual so
honored. This lifetime achievement award recognizes and honors a living marketing educator for
distinguished service and outstanding contributions in the field of marketing education. Dr. Churchill
was also awarded the Academy of Marketing Science’s lifetime achievement award in 1993 for his
significant scholarly contributions. In 1996, he received a Paul D. Converse Award, which is given to
the most influential marketing scholars, as judged by a national jury drawn from universities,
businesses, and government. Also in 1996, the Marketing Research Group of the American
Marketing Association established the Gilbert A. Churchill, Jr. Lifetime Achievement Award, which is
awarded each year to an individual who has made significant contributions to marketing research.
Dr. Churchill is a past recipient of the yearly William O’Dell Award for an outstanding article in the
Journal of Marketing Research. He has also been a finalist for the award five additional times. He is
a co-author of the most and third-most influential articles of the past century in sales management,
as judged by a panel of experts in the field. His articles have appeared in such publications as the
Journal of Marketing Research, Journal of Marketing, Journal of Consumer Research, Journal of
Retailing, Journal of Business Research, Decision Sciences, Technometrics, and Organizational

Behavior and Human Performance.

Book is in excellent condition

4 of 5 only because it's hard to love a text book. ltem was exactly as advertised at a better than

school book store price



It proformed its job. Althought i greatly surggest that you rent it instead of paying the price of

purchaseing it.

Great Book!

| needed this book for a marketing research class, it was simply laid out and very helpful in my class

it was well written and well laid out, the book is in perfect condition.

The exact book | needed for a class. | got the digital copy and it downloaded very fast. The book is

very specific without being too dry or dull

It's not clean book. So bad..
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